
Environmental Profile 

All of this annual report paper is Forest Stewardship Council (FSC)  
certified, which promotes environmentally appropriate, socially  
beneficial and economically viable management of the world’s forests. 	
PepsiCo continues to reduce the costs and environmental impact of 
annual report printing and mailing by utilizing a distribution model 
that drives increased online readership and fewer printed copies.
	 We hope you will agree this is truly Performance with Purpose  
in action. You can learn more about our environmental efforts at  
www.pepsico.com.

PepsiCo Values 

Our commitment:

To deliver SUSTAINED GROWTH 
through EMPOWERED PEOPLE 
acting with RESPONSIBILITY 
and building TRUST

Guiding Principles 

We must always strive to:

Care for customers, consumers and the world we live in
Sell only products we can be proud of
Speak with truth and candor
Balance short term and long term
Win with diversity and inclusion
Respect others and succeed together
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Contribution Summary (in millions) 2009

PepsiCo Foundation 	 $	27.9

Corporate Contributions 		  3.0

Division Contributions 		  6.6

Estimated In-Kind Donations 		 39.0

Total 	 $	76.5

Contribution Summary

It’s a promise to encourage people to live healthier by 
offering a portfolio of both enjoyable and wholesome 
foods and beverages.*

HUMAN SUSTAINABILITY

OUR GOALS AND COMMITMENTS

PRODUCTS:
Provide more food and beverage choices made with wholesome ingredients  
that contribute to healthier eating and drinking.
  • � Increase the amount of whole grains, fruits, vegetables, nuts, seeds and  

low-fat dairy in our global product portfolio. 
  • � Reduce the average amount of sodium per serving in key global food  

brands by 25 percent. 
  • � Reduce the average amount of saturated fat per serving in key global  

food brands by 15 percent. 
  • � Reduce the average amount of added sugar per serving in key global  

beverage brands by 25 percent. 

MARKETPLACE:
Encourage people to make informed choices and live healthier.
  • � Display calorie count and key nutrients on our food and beverage  

packaging by 2012.
  • � Advertise to children under 12 only products that meet our global  

science-based nutrition standards.
  • � Eliminate the direct sale of full-sugar soft drinks in primary and secondary 

schools around the globe by 2012. 
  • � Increase the range of foods and beverages that offer solutions for  

managing calories, like portion sizes.

COMMUNITY:
Actively work with global and local partners to help address global  
nutrition challenges.
  • � Invest in our business and research and development to expand our  

offerings of more affordable, nutritionally relevant products for  
underserved and lower-income communities.

  • � Expand PepsiCo Foundation and PepsiCo corporate contribution  
initiatives to promote healthier communities, including enhancing  
diet and physical activity programs.

  • � Integrate our policies and actions on human health, agriculture and  
the environment to make sure that they support each other.

To the people of the world…

* �For more information on our goals and commitments, including a metrics baseline and timeline, 
and risks, please visit www.pepsico.com.

It’s a promise to strive to deliver superior,  
sustainable financial performance.*

PERFORMANCE

OUR GOALS AND COMMITMENTS

TOP LINE:
  • � Grow international revenues at two times real global GDP growth rate.
  • � Grow savory snack and Liquid Refreshment Beverage market share in the  

top 20 markets.
  • � Sustain or improve brand equity scores for PepsiCo’s 19 billion-dollar 

brands in top 10 markets.
  • � Rank among the top two suppliers in customer (retail partner) surveys 

where third-party measures exist. 

BOTTOM LINE:
  • � Continue to expand division operating margins.
  • � Increase cash flow in proportion to net income growth over three-year 

windows.
  • � Deliver total shareholder returns in the top quartile of our industry group.

CORPORATE GOVERNANCE AND VALUES:
  • � Utilize a robust Corporate Governance structure to consistently score in 

the top quartile of Corporate Governance metrics.
  • � Ensure our PepsiCo value commitment to deliver sustained growth 

through empowered people acting with responsibility and building trust.

To all our investors…

* �For more information on our goals and commitments, including a metrics baseline and timeline, 
and risks, please visit www.pepsico.com.




